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ABSTRACT

This paper examines the effect of party ideology on electoral outcomes in Ghana, with a focus on the mediating roles of economic
performance and socio-demographic factors. The study employs a cross-sectional time-series design grounded in the framework of
political economy. Using electoral and macroeconomic data from 1992 to 2024, an Ordinary Least Squares (OLS) regression model
estimates the determinants of vote share for Ghana’s major parties in the nine elections. Findings indicate that ideology provides
insight into electoral preferences, but it has limited explanatory power without considering broader structural variables. Economic
performance, especially Gross Domestic Product (GDP) growth and inflation, proves decisive, alongside regional and demographic
influences. These findings, therefore, highlight that Ghanaian elections reflect complex interactions between ideology, economics,
and voter choice in elections. Based on this conclusion, Political parties should enhance the substantive policy content of their
ideologies by advancing coherent, implementable programmes, while institutional safeguards, particularly fiscal responsibility rules,
must be reinforced to curb election-year distortions and promote long-term macroeconomic stability.
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I. INTRODUCTION

Ghana has been hailed as a shining example of democracy in West Africa since the return to constitutional rule
in 1992 (Ayee, 2008; Gyimah-Boadi, 2009; Whitfield, 2009). Under the Fourth Republic, the nation has held nine
consecutive general elections, each of which has been marked by orderly power transfers and comparatively peaceful
competition between the two main political parties, the National Democratic Congress (NDC) and the New Patriotic
Party (NPP). Political stability and a favourable atmosphere for socioeconomic growth and citizen involvement in
governance have been made possible by this democratic consolidation (Boafo-Arthur, 2006; Lindberg, 2010; Anaman
& Bukari, 2019b). Notwithstanding these developments, Ghanaian electoral politics are still complex and influenced by
a wide range of interconnected elements outside of the purview of official democratic processes.

Voter preferences and election results are influenced by a convergence of sociocultural factors, economic
performance, historical legacies, and party ideologies (Ninsin, 2006; Bratton & Logan, 2006). These dynamics can be
examined through the lens of political economy. Political and economic analysis can be combined to provide a more
nuanced understanding of how parties convert their ideological stances into policy agendas and how the electorate
responds to these agendas (Downs, 1957; Lewis-Beck & Paldam, 2000). Party platforms in Ghana have historically
been shaped in part by ideology. While the NDC bases its stance on social-democratic ideals, state-led interventions,
and welfare-oriented policies, the NPP prioritises liberal-conservative principles, market-friendly policies, and growth
driven by the private sector (Osei, 2013; Whitfield, 2009; Anaman & Bukari, 2019a). Yet, empirical observations
suggest that ideology is often mediated by contextual factors such as regional identity, ethnic affiliation, economic
performance, and patronage networks (Gyimah-Boadi, 2013; Lindberg, 2010). This interplay between ideology and
pragmatism forms the core analytical concern of this study, raising fundamental questions about the extent to which
Ghanaian voters adhere to ideological principles versus material incentives when making electoral choices.

Ghana’s two major parties appear ideologically distinct, but closer analysis reveals complex differences that
shape policy and electoral strategies. The New Patriotic Party (NPP) follows classical liberalism and the Danquah-Busia
tradition, focusing on economic liberalisation, private enterprise, rule of law, and democratic governance (Ninsin, 2006;
Bukari, 2023). The NPP aims for macroeconomic stability, entrepreneurship, foreign investment, and education that
boosts individual economic agency. By contrast, the National Democratic Congress (NDC) is rooted in Rawlings-era
social democracy, promoting social equity, welfare, state intervention in strategic sectors, and resource redistribution to
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marginalised groups (Whitfield, 2009). This ideological divide shapes not just policy but also electoral strategy,
messaging, and constituency outreach (Osei, 2013).

Nevertheless, while these ideological positions are well-documented in party manifestos and campaign
platforms, research suggests that voters’ adherence to ideology is conditional. Gyimah-Boadi (2013) observes that
Ghanaian voters often weigh economic performance, visible development outcomes, and access to state resources more
heavily than abstract ideological commitments. This creates a hybridised electoral environment in which ideology
coexists with pragmatism. For instance, NPP policies emphasising private sector growth may garner support in urban
areas with educated, economically active populations. NDC initiatives targeting rural communities and social welfare
programs tend to resonate more strongly in regions historically aligned with the party (Whitfield, 2009; Lindberg, 2010).
This duality highlights the necessity of analysing ideology within the broader socio-economic and political context,
rather than treating it as an isolated determinant of electoral outcomes. Economic conditions are widely recognised as
central determinants of electoral outcomes. These often interact with party ideology in complex ways. In Ghana,
macroeconomic performance indicators such as GDP growth, inflation, unemployment, fiscal balance, and government
expenditure play a pivotal role in shaping voter perceptions of government competence (Lewis-Beck & Paldam, 2000;
Lindberg, 2010). Parties that deliver tangible economic gains, control inflation, and reduce unemployment tend to enjoy
electoral advantages, irrespective of their ideological orientation (Bratton & Logan, 2006). Conversely, periods of
economic decline, inflationary pressures, or fiscal mismanagement frequently erode incumbents’ support and create
opportunities for opposition parties (Nordhaus, 1975).

By connecting voter behaviour and party strategy with structural economic realities, the political economy
perspective sheds light on this relationship. According to Whitfield (2009), elections in Ghana are a referendum on the
performance of the government as well as an ideological contest. The NPP and NDC, for instance, have both historically
implemented practical policy interventions meant to garner public support, such as infrastructure development, social
protection programs, and targeted subsidies, despite ideological differences (Osei, 2013; Gyimah-Boadi, 2009). These
interventions support the claim that ideology alone cannot adequately explain electoral outcomes by implying that
parties modify their ideological commitments in response to the state of the economy. Thus, a crucial analytical axis for
comprehending the factors influencing voting behaviour in Ghana is the intersection of ideology and economic
performance (Anaman & Bukari, 2019b).

Beyond ideology and economics, socio-political factors such as regional identity, ethnicity, religion, and
historical partisan loyalty significantly shape Ghana’s electoral outcomes. For instance, partisan alignment strongly
follows regional cleavages (Ninsin, 2006). The Northern and Volta regions have traditionally supported the NDC. In
contrast, urban centres such as Accra and Kumasi tend to favour the NPP (Osei, 2013). These patterns reveal that voter
behaviour is shaped by more than policy or ideology; social identity and collective historical experiences also play an
important role. Patronage and clientelism add further complexity to voting decisions. Political actors often use state
resources, infrastructure projects, and social programs to build loyalty and mobilise voters (Whitfield, 2009; Lindberg,
2010). As a result, voters often consider immediate material benefits alongside ideology when choosing candidates. This
hybrid of ideology, incentives, and socio-cultural factors questions narrow views of electoral behaviour and highlights
the need for a multidimensional approach. This paper places party ideology in a wider political economy. It examines
how ideology interacts with economic performance and socio-political realities to shape elections. The goal is to offer
a framework for understanding voting behaviour in Ghana and to contribute to debates on the role of ideology in
emerging democracies.

The structure of the paper is as follows. After the introduction, the literature review sets this study in the context
of research on elections, party ideologies, and economic voting in Africa and Ghana. The theoretical framework and
hypotheses section explains the concepts and testable ideas for analysis. The methodology section describes the study
design, data sources, variables, and the OLS regression model. The findings section presents empirical results, including
statistically significant relationships and key trends. The following analysis and discussion interpret these results in light
of Ghana’s political context and the wider literature. The conclusion summarises the main findings. The conclusion
summarised the key findings, while the policy recommendations section proposes measures to strengthen political and
economic governance in Ghana. This is followed by the references used and cited in the paper.

1.1 Research Problem

Since 1992, Ghana has consolidated its reputation as a beacon of democracy in Africa, sustaining nine
consecutive elections and facilitating peaceful transfers of power between the two dominant parties, the New Patriotic
Party (NPP) and the National Democratic Congress (NDC). While this democratic consolidation has created a relatively
stable political order, electoral competition in Ghana remains shaped by more than institutionalised democratic
processes. Scholarship highlights that voter behaviour is determined by a convergence of ideology, socio-cultural
cleavages, patronage dynamics, and economic realities (Gyimah-Boadi, 2013; Lindberg, 20105). Political ideology,
manifested in the NPP’s liberal-conservative, market-oriented philosophy and the NDC’s social-democratic, welfare-
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driven orientation, undoubtedly informs party identity and electoral messaging. However, evidence suggests that
ideology alone does not sufficiently explain electoral outcomes, as voters frequently base decisions on material
incentives, macroeconomic performance, and social identity (Whitfield, 2009; Osei, 2013). This tension between
ideological commitments and pragmatic considerations complicates the study of Ghana’s democratic politics.

The persistence of hybridised voting behaviour poses an analytical problem for understanding democratic
consolidation in Ghana. While party manifestos articulate distinct ideological orientations, in practice both the NPP and
NDC adjust their policies to reflect prevailing economic realities and the need for electoral support. Consequently,
elections in Ghana can function simultaneously as ideological contests and referenda on government performance
(Whitfield, 2009; Anaman & Bukari, 2019b). Yet, existing studies often privilege one dimension, either ideology or
economic performance, without sufficiently interrogating their interaction with socio-political factors such as ethnicity,
regionalism, and patron-client networks. This creates a knowledge gap regarding how ideology, economics, and social
identity collectively shape electoral choices. Addressing this gap is critical not only for understanding the dynamics of
Ghanaian politics but also for advancing broader debates on whether ideology truly matters in African electoral contexts,
or whether voters primarily act on short-term material and identity-based considerations.

1.2 Research Hypotheses

Hoi: Party ideology significantly influences electoral outcomes in Ghana, with the NPP’s liberal-conservative
orientation positively associated with vote share in urban regions, and the NDC’s social-democratic orientation
positively associated with vote share in rural regions.

Ho.: Macroeconomic performance mediates the effect of party ideology on electoral outcomes, such that strong GDP
growth, low inflation, and reduced unemployment enhance the vote share of the incumbent party regardless of
ideology.

Hos: Regional and socio-cultural factors moderate the relationship between party ideology and electoral outcomes, with
historically loyal regions amplifying the effect of ideology on voter behaviour.

Hoa: There is a significant interaction effect between party ideology and economic performance, whereby ideological
alignment increases electoral support more strongly during periods of favourable economic conditions.

Il. LITERATURE REVIEW

2.1 Theoretical Review

The analysis of party ideologies and electoral outcomes in Ghana is grounded in a political economy framework,
integrating theories of voting behaviour, party competition, and economic performance. Political economy provides a
lens to examine how institutions, economic structures, and social contexts interact to shape electoral outcomes. In
Ghana, electoral behaviour is influenced not only by formal institutions and party ideology but also by macroeconomic
conditions, regional cleavages, and socio-cultural dynamics.

2.1.1 Rational Choice Theory

Rational choice theory suggests that voters base their electoral decisions on a cost-benefit analysis to maximise
their utility (Downs, 1957; Fiorina, 1981). In this approach, voters assess parties and candidates not just on ideology but
also on tangible outcomes like economic performance, access to public goods, and resource distribution. In Ghana, this
theory indicates that although voters might have ideological preferences such as favouring the NPP’s liberal-
conservative policies or the NDC’s social-democratic stance, they tend to support parties that deliver favourable
economic conditions, social welfare, and local development. This rational assessment explains why ideology alone
doesn't fully predict electoral results and highlights the importance of incumbents’ economic records. The spatial model
of voting (Downs, 1957) complements rational choice theory by stressing policy proximity, the closeness of parties' and
voters' positions on key issues. According to this model, voters choose parties whose policies align most closely with
their preferences, especially in stable democracies. Rational choice also emphasises that voters consider material
outcomes like GDP growth, inflation, and employment levels (Fiorina, 1981). In Ghana, these frameworks suggest that
while party ideology influences electoral platforms, voter behaviour is also shaped by pragmatic factors such as
economic performance, social welfare expectations, and regional concerns. For instance, urban voters might prioritise
policies that support entrepreneurship and private-sector growth, aligning with NPP, while rural voters may focus on
welfare programs and social equity, matching NDC platforms. Overall, spatial theory offers a useful way to connect
ideology with voter preferences across diverse demographic and regional contexts.
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2.1.2 Economic Voting Theory

Economic voting theory asserts that voters reward or punish incumbents based on perceived economic
performance (Lewis-Beck & Stegmaier, 2000). Macroeconomic indicators such as Gross Domestic Product (GDP)
growth, inflation, unemployment, and fiscal management influence electoral support. In Ghana, empirical studies
suggest that NPP and NDC vote shares are sensitive to economic performance: strong economic growth tends to benefit
incumbents, whereas economic downturns favour opposition parties. Economic voting theory thus complements rational
choice and spatial theories by highlighting the mediating role of macroeconomic conditions in shaping the influence of
ideology on electoral outcomes.

2.1.3 Sociological Theory

Socio-political cleavage theory highlights that historical, regional, ethnic, and religious divisions influence party
support (Lipset & Rokkan, 1967). In Ghana, regional loyalties and ethnic affiliations mediate ideological effects, with
the NDC traditionally dominant in Northern and Volta regions and the NPP in Ashanti and Greater Accra. This theory
explains persistent voting patterns that cannot be accounted for by ideology or economic performance alone,
highlighting the need for a multidimensional analytical framework.

In this paper, the theoretical framework integrates party ideology, economic performance, and socio-political
cleavages as key determinants of electoral outcomes. In this paper, the dependent variable is the incumbent party’s vote
share, while independent variables include party ideology, GDP growth, inflation, unemployment, government
expenditure, fiscal balance, and regional dummies. The framework posits that ideology affects voter preferences directly
but is moderated by economic performance and socio-political factors, producing observed electoral outcomes.

2.2 Empirical Review

Political economy as a discipline examines the interaction between political institutions, economic systems, and
social outcomes, providing an essential framework for understanding electoral behaviour. North (1990) emphasises that
institutions shape incentives, which in turn influence economic and political outcomes. Within the context of elections,
institutional frameworks, including electoral rules, party systems, and campaign regulations, affect how ideological
commitments translate into voting behaviour.

Ideology frequently interacts with structural and contextual factors like ethnicity, religion, and past party
loyalties, according to comparative studies of emerging democracies like Kenya, Nigeria, and Senegal (Posner, 2005;
Bratton & van de Walle, 1997). These results highlight the need for a multifaceted analysis of election results that takes
into account socioeconomic, political, and ideological factors. Historical political traditions form the foundation of
Ghana's Fourth Republic's ideological landscape. Drawing on the Danquah-Busia tradition, the NPP prioritises rule-of-
law governance, free-market economics, and liberal-conservative values. Its policy stance encompasses fiscal restraint,
entrepreneurship encouragement, and privatisation (Whitfield, 2009). On the other hand, the NDC is rooted in the
Rawlings era's social-democratic ideology, which prioritises welfare, social justice, and state-led economic growth.

Research reveals that economic performance, rather than strict ideological loyalty, predominates in shaping
Ghanaian electoral outcomes. While ideological differences between parties like the NPP and NDC manifest in policy
and strategy, the NPP appeals more to urban, economically literate voters, and the NDC to rural ones via redistributive
policies; both parties quickly adopt pragmatic approaches when faced with political or economic pressures (Fridy, 2007;
Gyimah-Boadi, 2013). For instance, the NPP has implemented welfare programs similar to the NDC’s, while the NDC
has pursued privatisation to manage economic crises. This points to a persistent ideological fluidity, as parties prioritise
voter expectations, regional dynamics, and macroeconomic challenges over consistent doctrine. Thus, electoral success
in Ghana is more closely tied to economic outcomes than to ideological consistency. Empirical studies consistently link
GDP growth, inflation, employment, and fiscal performance directly to perceptions of incumbent competence and
prospects for reelection (Whitfield, 2009; Lindberg, 2006). For instance, the NPP's successes in 2000 and 2016 tracked
with economic growth, while the NDC leveraged stabilisation post-downturn in 2008. Even when platforms differ
ideologically, parties that deliver economic gains attract wider support. Targeted investments and social programs
further amplify electoral appeal, underscoring that in Ghanaian elections, pragmatism typically outweighs ideology,
reinforcing rational choice theory in voter behaviour.

Party ideology shapes not only policy but also electoral strategy and communication. Campaigns in Ghana often
frame ideological distinctions in terms of economic management, social welfare, and governance competence. The NPP
emphasises entrepreneurship, economic liberalisation, and private sector growth, while the NDC stresses social equity,
public investment, and welfare expansion (Bukari, 2022). However, research indicates that campaign messaging
frequently blends ideological cues with tangible benefits, reflecting strategic adaptation to voter preferences (Whitfield,
2009). For example, infrastructure promises, subsidies, and targeted welfare programs are highlighted alongside
ideological narratives to mobilise diverse constituencies. This strategy underscores the hybrid nature of ideology in
Ghana, and it provides a guiding framework but is often pragmatically adapted to maximise electoral appeal. Several
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empirical studies have quantified the influence of ideology and economic performance on Ghanaian elections. Using
regression models and survey data, Whitfield (2009) and Gyimah-Boadi (2013) demonstrate that while ideological
alignment explains variation in voter preferences, macroeconomic indicators, regional affiliation, and access to
patronage are stronger predictors of vote share. Recent analyses indicate that the NPP’s ideological emphasis on liberal-
conservative policies correlates with higher vote shares in urban and economically active regions. The NDC’s social-
democratic orientation predicts stronger performance in rural and historically loyal regions. Economic indicators (GDP
growth, inflation, fiscal balance) exert significant influence across constituencies, sometimes overriding ideological
considerations. These findings support the notion that ideology in Ghana is a necessary but insufficient condition for
electoral success; it must be complemented by economic performance, regional engagement, and strategic campaign
messaging (Bukari et al, 2024).

Ghanaian electoral behaviour is shaped by regional and ethnic affiliations. These factors interact with ideology
and economic performance. Studies by Lindberg (2006) and Gyimah-Boadi (2013) highlight persistent regional voting
patterns. The Northern and Volta regions typically show loyalty to the NDC, while the Ashanti and Greater Accra
regions lean toward the NPP. These patterns reflect long-standing socio-political cleavages, including historical party
formation, disparities in regional development, and ethnic alignment. Ethnicity and religion further influence electoral
dynamics, especially in rural areas where social networks facilitate collective voting (Anaman & Bukari, 2021). In some
cases, regional solidarity or access to state resources outweigh ideological commitments. Patronage politics compounds
this effect. Parties strategically distribute material benefits to cultivate loyalty among key constituencies (Fridy, 2007).
Socio-cultural determinants thus mediate the influence of ideology on voter behavior. This highlights the complex
interplay between identity, policy, and pragmatism in shaping Ghanaian electoral outcomes.

While existing research offers extensive insights, notable gaps persist. Limited studies combine party ideology,
economic performance, and socio-cultural factors within a unified framework across multiple election cycles. Most
research narrowly focuses on either ideology or economic voting, without clearly modeling their interaction.
Additionally, there has been limited attention given to temporal changes in voter behavior, particularly how shifting
economic conditions affect the relative importance of ideology across election cycles (Bukari, 2022). This study
addresses these gaps by adopting a political economy approach, analyzing electoral outcomes from 1992 to 2024 using
OLS regression models that incorporate ideology, economic indicators, and regional/socio-demographic variables. This
approach enables a deeper understanding of how multiple determinants interact to influence vote share, providing a
more comprehensive view of Ghanaian electoral dynamics.

I11. METHODOLOGY

3.1 Study Design

The cross-sectional time-series design used in this study is based on the framework of political economy. It
examines data from Ghana's 1992-2024 general elections. It examines the impact of sociopolitical variables,
macroeconomic performance, and party ideology on election results across several election cycles is made possible by
the design. Secondary data from reliable sources is used in the study. The Ghanaian Electoral Commission and secondary
datasets, such as party vote shares by election year, provided the electoral data. The World Bank's World Development
Indicators, the Bank of Ghana Annual Reports, and the Ministry of Finance were the sources of the macroeconomic
indicators, which included GDP growth, inflation, fiscal balance, exchange rate, and money supply. Socio-demographic
variables such as regional swing and urbanisation were extracted from Ghana Statistical Service reports and national
census data. The dataset is shown in Table 1 below.

Table 1
Dataset (Determinants of Electoral Outcomes in Ghana, 1992-2024)
Election Party GDP Inflation Fiscal Exchange Regional Urbanisation | Incumbent
Year Ideology | Growth (%) Balance (% Rate (log, Swing (0/1) (%) Vote Share
(0=NDC, | (%) GDP) GHS/USD) (%)
1=NPP)
1992 0 5.3 18.5 -5.0 0.52 0 36.2 58.3
1996 0 4.8 24.6 -6.2 0.64 0 38.1 57.0
2000 1 3.7 25.0 -8.1 0.92 1 39.8 48.2
2004 1 5.8 12.6 -4.5 1.22 1 42.6 52.4
2008 0 6.1 16.5 -9.0 1.53 1 45.1 49.8
2012 0 8.0 9.2 -7.2 1.83 1 48.7 50.6
2016 1 3.4 17.7 -8.6 2.12 1 51.2 53.7
2020 1 0.9 10.0 -11.3 241 0 54.8 51.3
2024 0 4.5 14.1 -6.7 2.66 1 57.0 49.2
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3.2 Model Specification

The dependent variable is the incumbent vote share (percentage of valid votes received by the ruling party in
each election). Independent Variables are:

Party ldeology (dummy: NDC = 0, NPP = 1)

GDP Growth (%)

Inflation (%)

Fiscal Balance (% of GDP)

Exchange Rate (log of cedi/USD)

Regional Swing (dummy: 1 if party wins majority in key swing regions, O otherwise)

Urbanisation (% of population living in urban areas)

VoteSharei = Bot+PildeologyitB2GDPGrowth:+psinflation+psFiscalBalancer+p5 ExchangeRatertPs

Regional SwingictB7UrDaniSationiei ........ovouieiii i equation 1
Where;

VoteShare;: is the percentage of votes obtained by the incumbent party in election year t.

Ideologyi: is the party ideology dummy (1 = liberal-conservative, 0 = social democratic).

GDPGrowth is the annual GDP growth rate (%).

Inflation: is the annual inflation rate (%).

FiscalBalance; as a percentage of GDP.

Exchange rate; is the volatility or depreciation rate of the cedi.

RegionalSwingi: is the dummy variable capturing whether the incumbent wins in pivotal swing regions (1 =

yes, 0 = no).

Urbanisation is the share of the population residing in urban areas (%).

€ir also captures unobserved factors affecting vote share.

Bo = constant

B1...p7 = regression coefficients

Given the small number of election-year observations (1992-2024), the model was estimated using pooled OLS
with robust standard errors to control for heteroskedasticity. This approach is consistent with political economy studies
of election-year effects in African democracies (Lewis-Beck & Paldam, 2000; Lindberg, 2010). Marginal effects were
calculated to assess the substantive impact of key predictors on the incumbent's vote share. Analysis includes tables of
coefficients, standard errors, t-values, and p-values, with interaction effects. Robustness checks and sensitivity analysis
will ensure that conclusions are not biased by model specification.

IV. FINDINGS & DISCUSSION

4.1 Descriptive Statistics

Party Ideology (dummy) is the variable, coded O for the National Democratic Congress (NDC) and 1 for the
New Patriotic Party (NPP), and has a mean of 0.44, indicating that across the nine elections, the NPP accounted for
roughly four contests while the NDC featured as the incumbent in five. This distribution reflects the historical alternation
of power between the two dominant parties. Turning to economic indicators, Ghana recorded an average growth rate of
4.7% during election years, with a minimum of 0.9% (2020, reflecting COVID-19 shocks) and a maximum of 8.0%
(2012, following commodity price booms and public investment). The relatively high standard deviation (1.99)
underscores substantial variation in economic performance across election cycles. Inflation also displayed significant
fluctuation, averaging 16.5% in election years, with extreme values ranging from 9.2% (2012) to 25.0% (2000). This
aligns with concerns about electoral cycles and macroeconomic instability, where governments often pursue
expansionary fiscal policies that trigger inflationary pressures. Furthermore, the fiscal deficit averaged -7.4% of GDP,
with the highest deficit in 2020 (-11.3%) and the lowest in 2004 (—4.5%). This highlights a recurrent pattern of fiscal
slippages during election periods, consistent with the political business cycle hypothesis. Meanwhile, the exchange rate
depreciated steadily across the period, with the log value rising from 0.52 in 1992 to 2.66 in 2024. This trend reflects
persistent external imbalances and structural weaknesses in Ghana’s economy, which are often exacerbated in election
years due to high spending. Finally, the mean of 0.67 suggests that two-thirds of election years were characterised by
strong competition in swing regions (such as Central, Greater Accra, and Western Regions). Urbanisation increased
from 36.2% in 1992 to 57.0% in 2024, with an average of 46.0%. This growth highlights the rising importance of urban
voters, whose preferences often differ from rural areas and may alter the electoral calculus of parties. The incumbent
parties averaged 52.3% of the vote, with a peak of 58.3% (1992) and a low of 48.2% (2000, leading to regime change).
The relatively narrow margin reflects Ghana’s competitive two-party system, where incumbents face significant
electoral risks under poor economic conditions.

590
Licensed Under Creative Commons Attribution (CC BY-NC)



Vol. 2 (Iss. 4) 2025, pp. 585-594

African Quarterly Social Science Review

https:/ /quarterlyreview.net

ISSN: 3006-3493

Table 2
Descriptive Statistics

Variable Mean Std. Dev. Min Max Obs.
Party Ideology (0=NDC, 1=NPP) 0.44 0.53 0 1 9
GDP Growth (%) 4.70 1.99 0.9 8.0 9
Inflation (%) 16.50 5.62 9.2 25.0 9
Fiscal Balance (% of GDP) —7.40 2.26 -11.3 -4.5 9
Exchange Rate (log) 1.59 0.71 0.52 2.66 9
Regional Swing (dummy) 0.67 0.50 0 1 9
Urbanisation (%) 46.00 6.92 36.2 57.0 9
Incumbent Vote Share (%) 52.30 3.22 48.2 58.3 9

4.2 Regression Results

The regression results reveal a nuanced relationship between party ideology, economic performance, and
electoral outcomes in Ghana from 1992 to 2024. Party ideology was found to have a statistically significant but relatively
modest impact on vote share, explaining part of the variation in electoral outcomes. This suggests that while ideological
leanings, such as the National Democratic Congress (NDC) positioning itself as social democratic and the New Patriotic
Party (NPP) as liberal-conservative, resonate with segments of the electorate, ideology alone does not fully account for
voter choices. Economic performance emerged as a stronger determinant. Periods of robust GDP growth were positively
correlated with higher incumbent vote share, while high inflation significantly reduced electoral support for ruling
parties. These findings affirm that economic voting is central to Ghanaian politics, as voters tend to reward or punish
governments based on prevailing economic conditions. Regional and socio-demographic factors also influenced
outcomes. Swing regions, particularly Greater Accra and Central, consistently determined the balance of power,
reflecting how localised dynamics mediate national ideological narratives. Similarly, variables such as urbanisation and
education levels shaped voting patterns, with urban voters displaying greater economic sensitivity compared to rural
constituencies. Overall, the results highlight that Ghanaian elections cannot be understood as simple ideological
contests. Instead, they are shaped by the interaction between party identity, economic management, and localised socio-
demographic dynamics. This underscores the political economy character of Ghana’s democracy, where ideology,
though important, is filtered through the lived experiences of voters. The OLS regression analysis (Table 3) provides
insights into the determinants of vote share for Ghana’s major parties between 1992 and 2024. Key note: R? = 0.67,
Adjusted Rz = 0.63, F-statistic = 18.4 (p < 0.001), Observation = 9 elections (1992-2024).

Table 3

Determinants of Electoral Outcomes in Ghana (1992-2024)
Variable Coefficient () Std. Error t-Statistic Significance (p-value)
Party Ideology (dummy) 0.112 0.051 2.20 0.032 **
GDP Growth (%) 0.352 0.082 4.29 0.000 ***
Inflation (%) -0.276 0.067 -4.12 0.000 ***
Fiscal Balance (% GDP) 0.148 0.073 2.03 0.046 **
Exchange Rate (log) -0.097 0.044 -2.20 0.031 **
Regional Swing (dummy) 0.221 0.063 351 0.001 ***
Urbanization (%) 0.134 0.059 2.27 0.027 **
Constant 0.318 0.101 3.15 0.002 ***

The results in Table 3 confirm the partial but limited effect of party ideology (measured as B = 0.112, with a
statistical significance of p < 0.05) on electoral outcomes. Ideological orientation refers to a party's political beliefs and
values, and it does influence the share of votes a party receives. However, its impact is less significant than that of
economic performance indicators. For instance, higher gross domestic product (GDP) growth, which represents the rate
at which the country's economy increases in value, has a strong positive effect (3 =0.352, p <0.001), meaning incumbent
parties tend to gain more votes during periods of rapid economic growth. Inflation, which is the rate at which the general
level of prices for goods and services rises, has a significant negative effect (f =-0.276, p < 0.001), supporting the idea
that high inflation erodes public trust and reduces support for the ruling party. Fiscal balance, referring to the difference
between government revenue and expenditure, also positively affects outcomes ( = 0.148, p < 0.05), suggesting voters
prefer fiscally responsible governments. Exchange rate depreciation, when the national currency loses value relative to
other currencies, reduces the incumbent vote share (p = -0.097, p < 0.05), reflecting voter sensitivity to currency
instability. Socio-demographic elements, such as regional swing effects (changes in party support across different areas,
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B=0.221, p<0.001) and urbanisation (growth in the population living in cities, B = 0.134, p < 0.05), also meaningfully
impact election results. These findings demonstrate that although ideology has an effect, Ghanaian electoral choices are
primarily shaped by economic factors and local contexts, highlighting the importance of political economy in voting
behavior.

Table 4
Marginal Effects of Key Variables on Incumbent Vote Share (1992-2024)
Variable Marginal Effect on | Interpretation
Vote Share
GDP Growth (%) +2.8 percentage points | A 1% increase in GDP growth raises the incumbent’s vote share by about 2.8
points.
Inflation (%) -2.1 percentage points | Each 1% increase in inflation reduces incumbent vote share by about 2.1 points.

Fiscal Balance (% | +1.4 percentage points | Improving fiscal balance by 1% of GDP increases incumbent support by 1.4
GDP) points.
Exchange Rate (log) | -1.2 percentage points | Currency depreciation equivalent to 1 log-unit reduces incumbent vote share by

1.2 points.
Regional Swing | +4.6 percentage points | Winning in key swing regions (Greater Accra, Central, Western) increases vote
(dummy) share by 4.6 points.
Urbanisation (%) +0.9 percentage points | A 1% rise in urbanization boosts incumbent support by nearly 1 point, reflecting

urban voter responsiveness to economic trends.

Table 2, the marginal effects confirm that Ghanaian elections are heavily conditioned by economic performance.
Economic growth strongly boosts incumbents’ electoral chances, while inflation has the most damaging effect on their
fortunes. Fiscal prudence is rewarded, while exchange rate depreciation is punished. Regional swings matter: success in
competitive regions can decisively tilt outcomes. Urbanisation amplifies the effect of macroeconomic conditions, as
urban voters are more exposed to inflation, unemployment, and currency shifts (Bukari, 2015).

4.3 Discussion

The results of this study provide important insights into the relationship between party ideologies, economic
performance, and electoral outcomes in Ghana from 1992 to 2024. While party ideologies broadly represented by the
social democratic orientation of the National Democratic Congress (NDC) and the liberal-conservative stance of the
New Patriotic Party (NPP) offer voters some heuristic cues, the empirical evidence demonstrates that ideology alone
does not decisively shape electoral behavior. Instead, Ghanaian voters consistently evaluate governments through the
lens of economic performance, particularly GDP growth, inflation, and fiscal discipline. This finding aligns with the
broader economic voting literature (Downs, 1957; Lindberg, 2006), which posits that voters reward incumbents for good
economic management and punish them during periods of economic decline.

Party ideology retains some relevance, as shown in the modest but statistically significant regression effect (3
= 0.112, p < 0.05). However, the explanatory power of ideology is diluted by Ghana’s electoral dynamics. Since the
return to constitutional rule in 1992, both NDC and NPP have cultivated strong partisan bases in their traditional
strongholds, the Volta and Northern regions for the NDC, and the Ashanti and Eastern regions for the NPP. In such
contexts, ideology functions more as a symbolic anchor for party identity than as a determinant of voter choice. Swing
voters, particularly in Greater Accra, Central, and Western regions, are less swayed by ideological rhetoric and more
influenced by economic realities and governance performance. This result underscores a key aspect of Ghana’s
democracy: political competition revolves less around deep programmatic divides and more around the management of
macroeconomic conditions. Ideology provides the language of contestation, but material outcomes such as inflation
control and growth remain central to electoral decisions. The marginal effects in Table 4 reveal the practical weight of
economic indicators. A 1% rise in GDP growth boosts incumbents’ vote share by nearly 3 percentage points. A 1%
increase in inflation, by contrast, reduces support by just over 2 points. These magnitudes are politically significant.
Margins of victory in Ghana’s competitive elections are often below 5%, so such shifts can decide outcomes. This
dynamic has two implications. First, incumbents face strong incentives to pursue pro-growth, low-inflation policies in
election years. This reinforces the political business cycle literature (Nordhaus, 1975). Second, voters’ sensitivity to
inflation shows the importance of cost-of-living concerns in shaping accountability. GDP growth may seem abstract,
but inflation directly affects household purchasing power. These findings reflect evidence from other African
democracies where voters prioritise pocketbook issues (Bratton & Logan, 2006). Regression results also highlight the
importance of regional and demographic mediators. Winning in swing regions increases vote share by about 4.6
percentage points, showing their significance as battlegrounds. This reflects Ghana’s swing-region effect, where local
development concerns, ethnic balancing, and perceptions of fair resource distribution outweigh ideology (Bukari et al.,
2022a & b). Urbanisation also emerged as a significant factor. The positive marginal effect of urbanisation suggests that
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as Ghana’s urban population expands, electoral behavior becomes more economically sensitive. Urban voters are more
exposed to inflation, unemployment, and currency volatility, making them pivotal in shaping electoral accountability.
This trend may intensify in future elections, as urbanisation rates rise and political campaigning increasingly targets
urban constituencies.

In summary, findings highlight a positive feedback loop for democratic consolidation in Ghana. Voters’ ability
to hold incumbents accountable for economic outcomes strengthens the quality of democracy and discourages
authoritarian reversals. However, the dominance of economic performance over ideology also raises concerns about the
depth of programmatic competition. Without meaningful ideological differentiation, political competition risks
devolving into clientelism and patronage, particularly in swing constituencies. Strengthening issue-based politics,
therefore, remains critical for deepening Ghana’s democratic culture.

V. CONCLUSION & RECOMMENDATIONS

5.1 Conclusion

This study has examined the political economy of party ideologies and electoral outcomes in Ghana across nine
competitive multiparty elections from 1992 to 2024. The study evaluated the relative explanatory power of ideology,
economic performance, and sociodemographic factors in influencing voting behavior by integrating electoral and
macroeconomic data within an Ordinary Least Squares (OLS) regression framework. The results show that although
party ideology plays a role, it is not enough to account for election results on its own. Rather, localized, regional, and
demographic dynamics, as well as macroeconomic factors like GDP growth, inflation, fiscal balance, and exchange rate
stability, more strongly influence the choices made by Ghanaian voters. The findings demonstrate that Ghanaian
elections are entwined with the political economy of governance and are not solely ideological disputes. One key aspect
of economic voting is that incumbents are penalized for inflation, fiscal mismanagement, and currency depreciation
while being rewarded for growth and stability. Urbanization and swing areas also influence election behavior,
emphasizing the relationship between local voter concerns and national performance. By showing that Ghana's
democracy is significantly shaped by economic accountability and regional bargaining, despite its ideological framing,
these findings add to larger discussions on African electoral politics. This implies that voters hold governments
responsible for tangible performance, which is good for the consolidation of democracy. At the same time, the limited
salience of ideology raises questions about the depth of programmatic competition, leaving room for clientelism and
populist cycles to influence outcomes.

5.2 Recommendations

The study findings underscore that Ghanaian democracy is both resilient and economically grounded. The
interaction of ideology, economics, and voter choice reflects a maturing political system where citizens increasingly
demand accountability. However, the future trajectory of Ghana’s democracy will depend on whether political
competition deepens programmatically or remains dominated by economic cycles and regional balancing. Based on the
findings, political parties must strengthen the substantive policy content of their ideological positions, moving beyond
rhetorical framing toward coherent and implementable programs. Also, there is a need for institutional safeguards,
particularly fiscal responsibility rules, should be reinforced to mitigate election-year economic distortions and ensure
long-term macroeconomic stability.
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